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This paper presents a theoretical analysis and it starts with an introduction which covers the research problem, object, purpose, 

and the research methods. The analysis revealed that the market situation presently faced by meat sector producers in Lithuania is 

significantly different from that years ago. The role of logistics in the development of the meat sector has been steadily increasing 

with the supply chains having become longer and more complex. The gradual reduction of cross-border trade barriers results in 

increasingly tough competition. Unlike their competitors from other countries, Lithuanian farmers and agricultural companies are not 

able to offer fast and low-cost delivery of meat products. The key object of this article deals with the development of the meat sector 

in Lithuania. The main purpose of the article is to systemize and comprehensively describe knowledge and information derived from 

a large number of sources about the concept of logistics, its role in agricultural sector, and the development of the meat sector, to 

present a consistent overview of different aspects of logistics in agriculture, including the supply chain management, third party 

logistics, and meat sector development. 
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Globalization affects all economic processes in the 

market of a country, and logistics is no exception in this 

regard. Logistics has become a fast growing area and many 

organizations began to realize its impact on the supply 

chain profitability. Such companies choose outsourcing to 

third party service providers in attempt to reduce their costs 

and to increase productivity by focusing on the core com-

petencies. In Lithuania, logistics services play an important 

role in the national economic and political area. In the be-

ginning of the 21
st
 century the situation in Lithuanian logis-

tics market started changing and third party logistics be-

came increasingly more popular. Thus, it is important to 

investigate the role of logistics in the development of the 

meat sector in the Lithuanian market. 

In agricultural sector, logistics functions can also be 

outsourced to third party service providers. The meat 

sector is one of the largest agricultural sectors in 

Lithuania. Farmers need special transport with purpose-

built equipment and installations for delivering meat 

products or livestock. High quality and efficient transport 

equipment could help to advance the meat sector in 

Lithuania and make its products attractive globally. 
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Principle aim of the article: to highlight the role of 

logistics in the development of the Lithuanian meat sec-

tor. Tasks: to analyze scientific literature dealing with the 

role of logistics in the Lithuanian meat sector and to em-

phasize the effect of logistics on the development of the 

meat sector in Lithuania. Object of the article: develop-

ment of the meat sector in Lithuania. Research methods: 

analysis of scientific literature and statistical data. 

 

Concept and evolution of logistics 

 

Lambert and Stock (2002) wrote: “Few areas of 

study have as significant an impact on a society‟s stan-

dard of living as logistics. Almost every sphere of human 

activity is affected, directly or indirectly, by the logistics 

process”. Logistics is an important component in the na-

tional economy since it affects the productivity, distribu-

tion efficiency, interest rates, energy availability, and en-

ergy costs. Many developed countries have long recog-

nized the importance of logistics and accepted it as an 

imperative management function. Already Drucker 

(2004) viewed logistics as “the economy‟s Dark Conti-

nent” and as the “most prominent area of American busi-

ness”. Itami (2006) considers it crucial to the success of 

the management strategy. It has been argued that the cen-

trality of the logistics function to the firm‟s core compe-

tence, cost or service trade-offs in operations, and infor-

mation and communication systems are among the major 

factors influencing logistics decisions in global supply 

chains. That clearly demonstrates the important role a 

good logistics system plays in shaping the competitive 

edge of a country. However, the importance of logistics 

has generally been overlooked, or deliberately down-

played. 
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Among numerous definitions of logistics, Handfield 

(2003) defines it as the management of all move-store and 

related activities as they take place between the points of 

acquisition and the points of consumption. The authors 

think that good logistics management involves designing 

an effective and efficient configuration of two interde-

pendent networks - one of product flows and the other of 

information flows - that will facilitate the distribution of 

the company's products at the right place and the right time 

as they are demanded by consumers. The success in ac-

complishing the organizational logistics mission depends 

on how well it organizes and performs nine interdependent 

(five primary and four auxiliary) activities in the value 

chain. It is important to note that two of the five primary 

activities, i.e. inbound and outbound logistics, and one of 

the four auxiliary activities, i.e. procurement, belong to the 

very domain of a firm‟s logistics system. 

The authors argue that from a historical perspective 

the development of a logistics system in any society may 

be viewed as an evolutionary process (see Table 1).  

 

Table 1. Evolution of 3PL 

 

Date Explanation 

1950 & 

1960 

Logistics was limited to transportation and 

warehousing. The nature of transactions 

was mainly short-term 

1970 
Emphasis was placed on higher productiv-

ity, cost reduction, and long-term contracts 

1980 

Value-added services including packing, 

labeling, systems support, and inventory 

management 

1990 

Logistics picked up momentum and more 

value-added services were offered, includ-

ing but not limited to import/export man-

agement, customs clearance, freight for-

warding, order processing, distribution, 

consulting, etc. 

2000 to 

present 

Logistics moved to a higher technological 

level. Growing numbers organizations are 

abandoning their own logistics departments 

and starting using warehouses of 3PL pro-

viders. 

Source: Christopher, M. (2003) 

 

Starting with a basic, low level system characterized 

by limited movement and storage facilities, which results 

in constraining the consumers to live near the source of 

production, over time a logistics system gradually 

evolves to meet the changing logistics requirements of a 

given society. Needless to say that the level of sophistica-

tion of the “evolved” system is largely a function of the 

national infrastructure in which the system operates. The 

society adapts the system to satisfy its specific needs. 

Over the last few years interest in logistics has been 

growing as a result of the increasing trend of global logis-

tics (Copacino, 2006), which is also revealed in many 

works on the subject published in trade magazines and sci-

entific journals. Regarded as “one of the most widely dis-

cussed contemporary topics in the field of business logis-

tics” (Lieb, Bentz, 2005), logistics processes represent a 

specifically defined contractual relationship that is depend-

ent on the logistics providers meeting the defined perform-

ance and service goals of the buying organizations. The au-

thors of the article indicate that logistics service providers 

can offer logistics expertise as well as cost advantages to 

individual companies by eliminating the need for a busi-

ness to use capital for costly logistics related resources, 

such as warehouses, trucks, sorting equipment, etc. 

The authors think that the main idea behind those 

strategic logistics issues is the need of the supply chain 

organizations for their operations to be transformed to ac-

commodate the changes inherent in a logistics strategy. 

Here one of the most common practices is adopting a 

process oriented approach (Bowersox, 2002; Calantone, 

2002; Cooper, 2001) with stronger emphasis on business 

processes that cut across functional barriers. In practice, 

this requires an integrative approach to supply chain 

management. 

In order to achieve this integrative approach in prac-

tice, organizations have tended to form logistics alliances 

with logistics service providers (La Londe, Cooper, 2003). 

Globally, ever more companies suffering from ineffi-

cient management of their complex supply chains recog-

nize the exceptional importance of logistics. Logistics 

services help corporations not only to concentrate on their 

business operations but also to enhance the cost-

efficiency and to improve their delivery performance and 

customer satisfaction. 

Scientific literature sources underline the growing 

importance of logistics activities in the future strategy of 

organizations. In particular, cost/service trade-offs and 

the quality of information systems along with the market-

ing channel are some of the factors, which influence the 

decisions of an organization to outsource some or all of 

their logistics functions (Christopher 2003). Logistics 

services can include any or all of information technology, 

administration, transportation management, warehousing, 

financial service management, inventory management, 

logistics integration, import/export activities, etc. (Co-

pacino, 2006). Thus logistics providers are attributed to 

the service based type as shown in Table 2 below. 

The authors would like to emphasize that trade glob-

alization has resulted in previously distinct services merg-

ing into a seamless operation. The importers and export-

ers used to own separate warehouses for customs and 

freight forwarding purposes. Over time those services 

merged into an all-embracing service. 
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Table 2. Types of 3PL providers 

 

Type Description 

Transportation 

- Based 

Services extend beyond transportation 

to create a comprehensive set of logis-

tics offerings. 

Leveraged 3PLs use assets of other 

firms. 

Non-leveraged 3PLs use assets owned 

solely by the parent firm. 

Warehouse - 

Based 

Many have former experience in ware-

housing and distribution. 

Less complex for integrated logistics 

than for transportation based providers. 

Forwarder - 

Based 

Basically rather independent middlemen 

in the role of a forwarder. 

Non-owners of assets capable of provid-

ing a wide range of logistics services. 

Financial - 

Based 

Payment for freight and audit, cost ac-

counting and control, tools for monitor-

ing, booking, tracking, tracing, and 

managing inventory. 

Information - 

Based 

A significant growth and development 

in this alternative category of Internet-

based, business-to-business, electronic 

markets for transportation and logistics 

services. 

Source: produced by the authors 

 

Nowadays, a freight forwarder who fails to offer a full 

range of transport, warehousing, and distribution services 

will struggle to survive, while the international market is 

dominated by companies with worldwide coverage, which 

are devoted to the changing needs of their customers. 

 

The role of logistics in the Lithuanian meat sector 

 

Rural areas in Lithuania are more often than not re-

garded as part of the national infrastructure with a direct 

impact on the quality of life of rural and urban popula-

tion. The agricultural sector is found highly important: it 

comes among the priority sectors of the national econ-

omy. The integration of Lithuania into the European Un-

ion and an effective utilization of the national and EU 

compensatory and investment assistance prompted 

changes in the national agriculture and rural areas. 

Lithuania enjoys rich agricultural traditions. Agri-

culture plays an important role in the Lithuanian econ-

omy. Figure 1 illustrates Lithuanian agricultural sectors 

and their output.  

Meat has always been a major element of the diet all 

over the world, representing a high quality source for meet-

ing protein requirements among European consumers. Cur-

rently, meat production and processing are important sec-

tors in Lithuanian agriculture and food processing. 

 
Source: produced by the authors according to the Statistics of 

Lithuania 

Fig. 1. Structure of gross agricultural production 

 

The meat sector is the third largest agricultural sector 

after milk and poultry. The share of meat production in 

Lithuanian agriculture is rather stable. In 2008, meat pro-

duced by the primary sector (agriculture) accounted for 

19% of the total agricultural output. 

The most popular meat products in Lithuania include 

pork, beef, veal, and poultry. Lithuania also produces 

horse, rabbit and mutton products, although their quanti-

ties are very small. 

Further to the accession of Lithuania to the European 

Union, the structure of livestock and poultry sectors 

gradually changed. The herds of beef cattle and cross 

bred animals increased. In 2008, the volumes of pur-

chased and slaughtered livestock and poultry increased by 

8.1% (131.51 thousand livestock carcasses), compared to 

2007. Consequently, the production of beef and poultry 

increased by 6.2% and 34.1%, respectively, whereas the 

production of pork shrank by 5.1%. The livestock and 

poultry outputs are detailed in Table 3. 

In 2009, most livestock and virtually all poultry 

(62.8% of live weight) were delivered by private agricul-

tural partnerships and companies, compared to 61.5% in 

2008. However, almost 86.5% of slaughtered cattle were 

delivered by farmers and farmer's farms, in comparison to 
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83.5% in 2007. Agricultural partnerships and companies 

delivered 87.6% of pork and 99.2% of poultry. 

 

Table 3. Livestock and poultry purchased and slaughtered in 

2008 

 

 
Quantity 

Live 

weight, t 

Percentage of 

total, % 

Livestock 

and poultry 
 199814 100% 

Cattle 172123 74348 37.2% 

Calves under 

one year 
18211 1245 0.6% 

Heifers under 

one year 
30926 13156 6.6% 

Bulls 1 to 2 

years 
67913 32424 16.2% 

Other bulls 7632 3844 1.9% 

Cows 47441 23679 11.9% 

Pigs 735070 73359 36.7% 

Sheep and 

goats 
2337 107 0.1% 

Poultry, 

thousand 
24546 51974 26.0% 

Chicken, 

broilers 
22772 46680 23.4% 

Laying hens 1585 2894 1.4% 

Turkey 188 2400 1.2% 

Rabbits 7096 26 0.0% 

Source: produced by the authors according to the Statistics of 

Lithuania 

 

In Lithuania beef production volumes are growing 

and the numbers of cattle are expected to keep increasing 

in the future. There are no communicable diseases re-

corded in Lithuania, and consequently Lithuanian prod-

ucts have an advantage over their foreign competitors, 

thus they are found interesting by businessmen from both 

the EU and third countries. Currently, approximately 60 

poultry producers are granted permissions to import their 

products into the EU market.  Most of them expressed 

their willingness to sell their products in the Russian 

market and successfully met relevant requirements for 

obtaining the licence. 

After Lithuania entered the European Union it had to 

follow new requirements and regulations imposed on 

many sectors of the economy including agriculture. To be 

competitive not only in the Lithuanian market but also 

globally, it is vital to meet the quality standards pre-

scribed by the European Union or other world trade or-

ganizations. 

The European Union places a special emphasis on 

pest control, nutrient management and water management 

in the production processes of agricultural companies and 

farms. 

Pest control includes the management of weeds, in-

sects, mites, and diseases. The employed agricultural 

practices include chemical (pesticides), biological (bio-

control), and mechanical (tillage) techniques. They em-

brace crop rotation, culling, cover crops, intercropping, 

composting avoidance, and resistance. Those methods are 

used in integrated pest management to keep the pest 

population below the number that would cause economic 

losses and pesticides are recommended as a last resort 

(Brouwer, Bijman, 2008). 

Nutrient management covers the source of nutrient 

inputs for crop, livestock production, and the method of 

utilization of manure produced by livestock. Nutrient in-

puts include chemical inorganic fertilizers, manure, green 

manure, compost, and mined minerals. The use of crop 

nutrients can also be managed by means of cultural tech-

niques such as crop rotation or a fallow period. Manure is 

utilized either by holding livestock where the feed crop 

grows, e.g. in managed intensive rotation grazing, or by 

spreading dry or liquid formulations of manure on the 

cropland or pastures (Brouwer, Bijman 2008). 

Water management is required where rainfall is in-

sufficient or variable, which occurs to a certain degree in 

most regions of the world. Some farmers use irrigation to 

supplement rainfall. In other areas, such as the Great 

Plains in the U.S., farmers use a fallow year to conserve 

the soil moisture to be used for growing crop in the fol-

lowing year. Agriculture represents 70% of freshwater 

use worldwide (Brouwer, Bijman, 2008). 

The integration to the European Union provided 

Lithuania with a good opportunity to expand its trade ge-

ography. If our country produces a good quality agricul-

tural product meeting all the requirements and regulations 

prescribed by trade organizations, it should have a well 

organized logistics system and distribution channels. 

During the last 50 years the global trade and interna-

tional logistics have been steadily growing. The underly-

ing causes for this growth are the worldwide development 

of the global economy and eliminated trade barriers. 

However various parts of the world enjoy different levels 

of this growth and sometimes disorders can be caused by 

incidental factors, such as local economic crises, weather 

conditions, and political incidents. Nowadays, larger 

communication possibilities, a higher quality of transport 

services, and increased process standardization rates fa-

cilitate the global integration of supply chains. 

Logistics and supply chain management play an im-

portant role in the agricultural sector. Meat products and 

livestock are a quick turnaround product. Thus in this 

field the logistics sector must operate fast and efficiently 

and it has to use special transportation equipment. 

Meat products could be grouped into three catego-

ries: 
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 Livestock 

 Minced meat 

 Meat products (e.g., sausages) 

All those categories require different types of trans-

port equipped with special installations. Special vehicles 

for each category of meat products should meet special 

requirements. 

According to Popluga and Radžele-Šulce (2008), 

such requirements can be described as follows: 

For livestock: 

 A vehicle should be designed, constructed, main-

tained, and operated so as to avoid injury of the animals 

and their suffering in any weather; 

 Animals should have a sufficient floor area and 

height appropriate to their size and the intended transpor-

tation distance; 

 The floor should be covered with a bedding or an 

absorbing material; 

 Animals should be prevented from slipping out. 

For minced meat: 

 Minced meat should be transported in special 

trucks equipped with refrigerators and special hangers for 

meat; 

 If minced meat is transported short distances (1 or 

2 hours drive), it should be kept in a refrigerator at a tem-

perature not exceeding 6-8 degrees. 

 If minced meat is transported a long distance (2 or 

more hours drive) it should be kept in a refrigerator at a 

temperature not exceeding 16 degrees. Otherwise it 

should be frozen. 

For finished meat products: 

 The only requirement says that it should be trans-

ported by trucks with refrigerators. 

The development level of Lithuanian agricultural in-

frastructure is not very high. Typically, Lithuanian farmers 

or agricultural companies have no special vehicles to carry 

their products from Point A to Point B. Special trucks with 

required equipment are expensive in Lithuania. A possible 

solution for this problem could be the outsourcing of logis-

tics functions in the meat sector to third parties service 

providers. As the authors mentioned above, agriculture 

plays an important role in the national economy of Lithua-

nia and the meat sector is the third largest sector. That 

should create sufficient demand for outsourcing the logis-

tics functions for Lithuanian meat sector. 

In different sources of scientific literature the authors 

argue that the importance of outsourcing activities is be-

coming increasingly relevant to the future strategy of or-

ganizations (Prahalad, Hamel, 2000). In particular, 

cost/service trade-offs and the quality of information sys-

tems along with the marketing channel are among the fac-

tors, which influence the decisions of an organization on 

outsourcing some or all of their functions to third parties 

(Cristopher, 2003). Third party services can include any 

or all of information technology, administration, transpor-

tation management, warehousing, financial service man-

agement, inventory management, logistics integration, 

import/export activities, etc. (Copacino, 2006). 

Third-party logistics or logistics outsourcing is gain-

ing in importance among a growing number of companies 

worldwide, which are unable to manage their complex 

supply chains, and thus outsource logistics activities to 

3PL or logistics service providers. By doing so, corpora-

tions are able not only to concentrate on their business 

operations, but also to improve their cost-efficiency, the 

delivery performance, and customer satisfaction. 

Knemeyer and Murphy (2003) state that third-party 

logistics (3PL) refers to outsourcing transportation, ware-

housing and other logistics related activities, which were 

originally performed in-house, to a 3PL service provider. 

More and more corporations all over the world are out-

sourcing their logistics activities due to various reasons. 

Outsourcing is a reliable business strategy because 

passing non-core functions on to external suppliers enables 

companies to leverage their resources, spread risks and 

concentrate on issues critical to their survival and future 

growth. Many Lithuanian companies have chosen logistics 

outsourcing which facilitates restructuring of their distribu-

tion networks and enables to gain competitive advantages. 

The Authors maintain that in the meat sector the end re-

sults of outsourcing logistics services to third party provid-

ers should be pretty much the same or even surpass those 

in other economic sectors. Logistics outsourcing, meaning 

a third party logistics provider for all or part of the com-

pany‟s logistics operations, has enjoyed a fast growth over 

the recent years. In Lithuania, logistics outsourcing has be-

come an increasingly efficient solution to reduce the costs 

and to spread the risks in traditional, vertically integrated 

companies. According to statistics, approximately 55 per-

cent of selected 500 companies in Lithuania had at least 

one contact with a third party logistics provider. Why do 

companies use 3PL (See Table 4)? 

 

Table 4. Why 3PL? 

 

Element Description 

Cost reduction 
3PL work hard to gain profit. 

Innovations are expensive. 

Investment 
Reduced need for investments by the 

company. 

Economies of 

Scale 

Economies of scale resulting from 

their size 

Time-saving 
Better use of resources to focus on 

core competency and flexibility 

Performance 
Improved performance in the supply 

chain, better expertise and data access 

Source: made by the authors 
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Third party logistics is an emerging industry in many 

parts of the world, including  Lithuania. Currently, 3PL is 

a key component of the logistics management strategy in 

many industries. In Lithuania the industry enjoys very 

fast growth rates. Many companies and other structures 

understand the importance of developing third party logis-

tics due to its advantages over transportation services. The 

differences between 3PL and transportation services are 

revealed in Table 5. 
 

Table 5. 3PL and transportation services 

 

Third Party Logistics 
Transportation Ser-

vices 

More expensive but still com-

petitive 

Winning or losing de-

pends on the price 

only 

Better understanding of the cus-

tomers 

Vague understanding 

of the actual needs of 

the customers 

Distribution processes require 

human resources, technological 

systems, and logistics method-

ology 

Meeting specific re-

quirements of the 

company 

Focus on cost competitiveness, 

efficiency, and productivity 
 

Added value through innovation  

Source: made by the authors 

 

Lamoine (2005) states that apart from reduced distri-

bution costs and perfect services for the customers there 

are many other reasons for outsourcing logistics. In 

Lithuania, the key element in successful logistics out-

sourcing is identifying and choosing 3PL‟s that share 

with the company a mutual vision of the strategic rele-

vance of processes in logistics and can contribute to the 

organisation at a level that goes beyond the achievement 

of operational excellence. Third party logistics in Lithua-

nia offers benefits to domestic companies, although it 

also faces some risks (See Table 6). 

 

Table 6. Benefits and risks of 3PL 

 

Benefits Risks 

Economies of scale reduce 

manufacturing costs 

Loss of competitive 

knowledge 

Risk pooling: transferred 

demand uncertainties 

Conflicting objectives: 

flexibility v.s. long-term 

stable commitments 

Reduced capital investment  

Focus on core competencies  

Increased flexibility  

Source: made by the authors according to Lamoine 2005 

Lithuanian 3PL providers are facing competition 

from international 3PL providers, particularly in interna-

tional movement of loads. International 3PL providers are 

mainly focused on freight forwarding, but they are also 

involved in domestic logistics where they have made lit-

tle or no investment. They outsource all the domestic lo-

gistics activities such as transportation and warehousing 

to small operators, which may lead to loosing their ad-

vantages over other companies. 

Lithuanian 3PL companies satisfy the essential re-

quirement for developing efficient logistics and distribu-

tion systems. The authors think that due to Lithuanian 

companies discovering new foreign markets for their pro-

duction and the perfect geographical location of the coun-

try, Lithuania enjoys excellent opportunities for entering 

a new era of the development of third party logistics. 

Outsourced logistics of meat products will definitely 

help agricultural companies and farmers to supply the 

market with high quality products. It will secure fast de-

liveries over long distances. Importantly, almost all 

Lithuanian meat producers will be able to supply the do-

mestic and foreign market with their products. Lithuania 

is situated in a very good geographical location. It is a 

gateway between Europe and the CIS countries. Thanks 

to its good logistics infrastructure, Lithuania is known as 

a transit country. Outsourcing logistics of the meat sector 

will help Lithuanian farmers to offer their customers 

short delivery terms and high quality services. According 

to estimations made by non-agricultural companies, out-

sourced logistics services can save approximately 15% of 

transportation cost. Considering the expensive trucks and 

their installations used for agricultural products, the sav-

ings in agricultural sector should be even higher. 

3PL will offer good opportunities for farmers or 

other agricultural companies to enter foreign markets. 

However, logistics is not the only factor facilitating the 

export of Lithuanian meat products. As the authors men-

tioned above, following the accession to the European 

Union, the trading status of Lithuania among other coun-

tries changed. Currently, Lithuanian products, including 

meat products are marketable in the global market. 

The export growth of Lithuanian agricultural and food 

products was influenced by high production rates, strong 

competitive features, a well developed logistics system, an 

excellent geographical location, and an active marketing 

policy in the EU and third countries. Many companies, 

which meet the EU standards, are allowed to trade in the 

European Union. The exported products are safe and the 

prices are attractive to foreign consumers. According to the 

data of the Department of Statistics, in 2008 the export and 

import of agricultural and food products accounted for 

LTL 5.417 billion and LTL 4.953 billion, respectively. The 

export surplus index was LTL 1.09 billion. 

In 2009, the exports of the meat sector amounted to 

7.4% of the total export volume. It was the highest num-

ber over the last five years: 5.5% in 2008, 6.7% in 2007, 

5.5% in 2006, and 5.4% in 2005.The authors presume 
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that meat product export is growing from year to year and 

the key factor which brought the authors to their conclu-

sions was the fast  development rates in the logistics sec-

tor rather than the integration into the European Union. 

Outsourced logistics services in the meat sector should 

not only accelerate the development of logistics in 

Lithuania but also add to a significant increase in the de-

mand of Lithuanian meat products in the domestic and 

foreign markets. 

 

Conclusions 

 

Third party logistics is growing all over the world 

and an increasing number of companies prefer outsourc-

ing their logistics operations to third party logistics pro-

viders. In our opinion, the 3PL market in Lithuania is still 

in its initial phase and it is highly fragmented. However, 

there is a high potential for market growth, which was re-

vealed by the survey of Lithuanian logistics service pro-

viders. As a mater of fact, more Lithuanian companies are 

becoming aware of the benefits of 3PL and outsourcing. 

The government of Lithuania with the support of Euro-

pean Union has already taken some initiatives, which 

should attract more private investments in this sector. 

Lithuania should identify investments in infrastructure 

that will lead to the growth of 3PL, as one of the thrust 

areas, as this would not only contribute to the GDP, but 

also generate employment. 

Presently beef production volumes in Lithuania are 

constantly growing and in the future the numbers of cattle 

are expected to increase. No communicable diseases are 

recorded in Lithuania, which gives an advantage to 

Lithuanian products and make them attractive to busi-

nessmen not only in the European Union but also in third 

countries. Currently, there are about 60 poultry compa-

nies which are allowed to import their production into the 

European market. Most of them expressed their willing-

ness to export meat products to Russia and satisfied the 

requirements for obtaining a licence. 

Farmers and other agricultural companies which use 

3PL will enjoy good opportunities for entering the mar-

kets of other countries. Nevertheless, logistics is not the 

only factor which helps Lithuanian farmers to export 

meat products. As the authors have mentioned, the inte-

gration into the European Union changed Lithuanian trad-

ing status among other countries. Currently, Lithuanian 

products, including meat, are marketable globally. 
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